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ABSTRACT

This study aims to examine the factors influencing consumers’ intention to use Shopee
smart pickup stores. With the rapid growth of e-commerce, consumers not only focus on
delivery speed but also pay increasing attention to convenience and overall user experience.
This research analyzes the effects of delivery speed, convenience, environmental
friendliness, and social avoidance on usage intention. Data were collected through
questionnaires and analyzed with SmartPLS and JASP. The results show that convenience
have significant impacts on usage intention, while environmental concerns and social
avoidance also have moderate effects. However, the effects of deliver speed was
insignificant. The findings can serve as a reference for e-commerce platforms to improve

logistics services and enhance user experience.
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