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Tourism Experience and Behavioral Responses in the Context of
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Attachment, and Satisfaction

Ming-Hsuan Li, Han-Zheng Niu*, Mei-Ren Chen

Dept. of Management Science, Tamkang University, New Taipei City, Taiwan

Abstract

As experiential tourism and regional revitalization continue to reshape destination
development, understanding tourists’ emotional connections with places has become
increasingly important for sustainable tourism research. This study examines the relationships
among tourist passion, well-being, place attachment, destination loyalty, and tourist satisfaction
in Danshui (Tamsui), a historic cultural destination in northern Taiwan. Drawing on the
Dualistic Model of Passion, Place Attachment Theory, and well-being perspectives, the study
proposes an integrated tourism experience framework. A total of 483 valid questionnaires were
analyzed using SPSS 24.0 and AMOS 20.0. The results indicate that tourist passion and well-
being significantly enhance destination loyalty, while destination loyalty and place attachment
positively affect tourist satisfaction. The findings further suggest that emotionally enriched
tourism experiences strengthen tourists’ psychological connectedness to destinations, thereby
supporting sustainable tourism development and regional revitalization. This study contributes
to sustainable tourism research by highlighting the psychological foundations of destination

sustainability through emotional engagement and place-based attachment.

Keywords: Regional Revitalization, tourist passion, tourist well-being, destination loyalty, place

attachment, tourist satisfaction, Tamsui
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LIRSS U A
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FlHFAF FEE L RA

TR A v A B A (%)
o 7 [ 195 40.4
B e 288 59.6
20 f 12T 59 122
2130 & 187 38.7
5 chiE & 31-40 & 72 14.9
41-50 & 97 20.1
51 st 68 14.1
EREE 5 1.0
. 37 () 49 10.1
h# T B (L) 257 53.2
)L 172 35.6
PRk 81 16.8
N 75 15.5
b 1 ﬁ'lr‘é ¥ 36 7.5
e Bkt fcx 6 12
g 54 167 34.6
A ©o 29 6.0
TR 13 2.7
e 76 15.7
2T 159 32.9
2H5§ 176 36.4
o g 54§78 ¢ 89 18.4
7H-10 § 0 27 5.6
10 & 11 ¢ 32 6.6
pofF L 132 27.3
5ok e i T 187 38.7
A 164 34.0

(=) REHEI A

Eﬁ}\ q% A 7

% > Chin(1998) 4p - i F1 R f 2L B~ 0.70;

Fornell and Larcker (1981) RB|zx 5 iE 0.50 12+ T ¥ 3% ; Hooper, Coughlan, and Mullen

(2008) -
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¢ *t > Hair, Black, Babin, and Anderson (2010) 3% » % #& 2t & & & (Composite
Reliability, CR) J& = ** 0.70 » T 35% 2 # 5 > § (Average Variance Extracted, AVE) &
<0500 2T E AL LG RS jTapit R o ¥ ikyg Bollen (1989) & 412 t-
rule R HORRE SRR B ATER > PG AR BT P E 3 A .
AT PR A gISE 4 En ) o BERA L T2 & Ko
FEmg o AT e 2 RECFRE FE ~CR & AVE By diitd 2

’%ﬁ‘ 0

\"‘b

AT REIIOS LR BT AT E AL G e

(=) fe#R

Anderson and Gerbing (1988) 45 &} » I & #3] A 47 erasn B £ 8 0 H - > LB
iﬁ{?’ A I E-/F ﬂ ﬁ g ﬁ"l iﬁ ; ,,_‘_: s A Ff'tgf"l jﬁ F’&K? i;g 2 w«r,} o rﬂ
B ’gj’f#i‘;:)iﬁ#f AR R R LIRS A (MR~ 5"2010)°1T‘£ﬂ\£32’

TR L RENTFIFAMEECHEAETIFA FEEVRSIERE 2 CR B &
3 070~ AVE B¢ <3t 0500 &7 238 i F ok g H ”T@E’}#m PR A
UIF TR c AR E R Aok 2 PFT o
%\’ 21%% \:_E_}\ I'_‘]_% A’\ 7},—? 1‘%
Bl kR E e aere i
STD SMC
y SR CR AVE
/%‘L‘L ﬁ?’;”» A . 78 L y =
B smam %1% g &= S.E. T-value p HREL S ea Jory
Ry GE RN RS s
FE OTow RR s
TE1 1.00 0.75 0.56
v TE2 1.05 0.05 20.76 ok 0.89 0.79
[
B TE3 1.13 0.05 21.66 HkE 0.92 0.85 0.95 0.79

TE4 1.15 0.05 21.94 otk 0.93 0.87
TES 1.08 0.05 21.95 otk 0.93 0.87
TW1 1.00 0.85 0.72
TW2 0.98 0.03 28.98 ook 0.92 0.85

0.94 0.75
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AR S TRl Jearrc ik
D M
2 ZEAL & L 5 SMC CR AVE
B gmn T A5 ST
E=373 %I.,- _r.ﬂ_% é AF S.E. T-value p %7"—?_ : 7 mﬂ;‘] KRN T ifg%ﬂ
R FEf Mk g
i il T
»E  TW3 1.03 0.04 28.37 ok 0.92 0.85
= 48 TW4 1.07 0.04 26.33 HkE 0.88 0.77
B
~ TW5 1.06 0.05 20.63 HkE 0.76 0.58
DL1 1.00 0.88 0.77
B eh
Wog DL2 1.05 0.03 33.73 HkE 0.92 0.85
= 0.94 0.79
= DL3 1.08 0.03 34.21 ok 0.93 0.87
DL4 1.00 0.04 25.96 ok 0.83 0.69
PI1 1.00 0.82 0.67
B PI2 1.23 0.04 29.06 HkE 0.89 0.79
_— 0.93 0.77
" PI3 1.23 0.05 24.51 HkE 0.90 0.81
P14 1.24 0.05 25.04 HkE 0.90 0.81
PD1 1.00 0.90 0.81
7 pp2 1.06 0.03 34.16 ok 0.93 0.87
L 0.96 0.84
%34 PD3 1.06 0.03 33.89 ok 0.93 0.87
PD4 1.03 0.03 32.02 HkE 091 0.83
TS1 1.00 0.86 0.74
%% TS2 0.97 0.03 28.82 HkE 091 0.83
s R TS3 1.06 0.03 30.64 HkE 0.94 0.88 0.96 0.83
TS4 1.07 0.03 31.65 ok 0.92 0.85
TS5 1.01 0.03 29.78 ok 0.92 0.85
2 PAl 1.00 0.91 0.83
% 't 0.92 0.85

PA2 0.94 0.06 16.53 otk 0.93 0.86
Note : S.E.=Standard Error; ***p<.001
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() ®u»%A
% W7t (Discriminant Validity) 5 & 1‘# <& (Construct Validity) «H ¢ - f#g3] >
4 LS A sonk (Divergent Validity) o % B|»c 287 s e (7R R 0 £ R E
B A AT LR P ER T ORI R R S A L AR T A S K
& H o IR G BT ML AT A G L BB AT £ B e (2P
52009 ) #7121 % % Fﬁﬁém FARMAR S Gt 2 AP B ARR S RIS R 2 R Y
P (FREAE »2010) °

# 3. Bootstrap 40 M T #c 95% 1% 4 % ¥ &

Percentile
method

Estimated Bias-corrected

B E TR R TR R

I AN <> BHEFIRR 0.52 0.42 0.61 0.43 0.61
BHEEN <> Rl i 0.76 0.69 0.83 0.68 0.83
I AN <> BEBILA 0.76 0.67 0.83 0.67 0.83
BHEEN <> P R 0.86 0.79 0.93 0.79 0.93
BEEARR <> P R 0.62 0.53 0.69 0.53 0.69
BEFAR <> BFHEL/ILA 0.54 0.44 0.64 0.44 0.64
BE AR <> B3 iR 0.69 0.61 0.76 0.61 0.76

SRl A <> BFHEL/ILA 0.80 0.71 0.87 0.71 0.87
B s <> B3 iR 0.88 0.84 0.93 0.83 0.92
BLTHRIR <> PR 0.84 0.75 0.92 0.75 0.92

Note © 1,000 bootstrap samples
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() Bt air

BHEEALSFAR Y N RHRF R BT M % LS BRI p g R A TR
EAYTRHRRAT R AL H A RBEME N 2R, BT AT SR
ZURRIEME TR A AT o
WA Feal B A 4T
GRS ARREA Y ¥ R A UCRIE 200 BPE S 3 PR A B < 5 OB i
&

3
M BB RO fesg 2 ¥ 0 F)p 7 51 Bollen-Stine p-value correction £ 712 & (Bollen
LR

1'4\

Stine, 1992 ) - 477 7 # * Bollen-Stine bootstrap 2 &t {& i& (7 ¥- Ak % » %
2. p &% .001 > ## =% 1 Bollen-Stine p-value correction 1% & #-3|+ = E2_1¥;% o
Ry AT 2 BRI RRRE % 10 5 feig RApthe > “f‘* G ER AL
FHpES iRyt A9 ARy B EEREE o AP FHEI LG 2
g R o
= RAEA AT

AEFTE-HURE AT RFR LA BER  EF5 0T [ FEA T 0 AFY LD

Jﬁ"{
|
Yl

EriRBFre R L HrSTRAFESLIARE T J et B ok Lpoa B b

WS e AL PEETELR -

LAFT BRRTAESE 2

T g
K BB L@ CR p @ b 14 FHEEE

% ¥ #x
H1 HEHHE - PR 0.66  13.55* .00 0.62 e
H2  #EFimE — P L@ 034  8.07* .00 0.30 &+
H3 Peddsp — BEELA 037  7.57* .00 0.38 o
H4  #2 ik  — HBEERLAE 0.60  9.53* .00 0.52 &

NN A )

$4 ¥ 72 (bootstrapping) # T_RF 4 2x % v Fl &2 2 Gk f i L Sk S
(MacKinnon , Lockwood & Williams, 2004; Williams & MacKinnon, 2008) - $i#t 2 3 — i
Bt BB ok DR 7 kR ff 2 (b0 B-K method)§ B #22c% # & ¥ &

S R AL o BRERFBED N LPHEHBFLRIARR 420% 5 0235 p<0.05; %
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F(0.18031)A ¢ 7z 05 FIP K S A2 o B L FAGR B WP b LPFBLRIAN A
2% % 0.10 5 p<0.05: ¥ % % (0.07,0.14)A ¢ 7 0 FIPH K 6 = = o

2 5.7 Ak A4

=8 , ) o R xR %
l‘i ® Ao g w3t iE CR. p l : ;‘:‘
5% p es CEys . \
e
H5 B B2k - 3 B;i 0.23 7.67 .00 0.18 0.31
BEE — P - B . g
. . . . . . i
Ho6 R B 2p ,&;E‘. 0.10 5.00 00 0.07 0.14

C B

MEG KRB ® Y PR E AN R EARRE P ek L2 ik
MEBTRARL TN G PEELE S B ST LBk P REH
TOBERFEBLIARE T EL PRI AR P AP R P LBARE
- HBESFLRIAR L EFEAT 0 P L ARSERY A2 RB DR K H AR
SEORTLIGIEGp R LS B B EREHE LR o KL E P KRB

P AR RSB T HEA AR R IE L e s Rk
c A LA RE B hR A BEEE > FRRE D EF ST 2R AR

ﬁ\‘:

R0 HE- AP R Lo

P RE BT 0 B R LEREE S RS HBEARARL ] e MER
B2 FSEHKAI RELFRRE CRAR S REN AP L HEES
L2 Ry gLl BFEEFRAL TGP e s AHEARR AAE R TS
WBA IS S c 22— AR/AZESFR R AT S5 S I P E 5(2007)
EEZ T S FrsF2 43y (2007) BT ERAPT > EXRELBRE &
GRHERLARLTE G RERT e 2 M

G A g 6 AP ERACKSE L BRSPS LA B Rk
PR RS gl d STICREEEIE R R R L] RS MR A

PG R PR TN B E R RF R4 o b ok g o
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FPARE S XEIE 2 AIRY  FAEREE S EE 00 R P ECBSTHAR

SR AR EE SRS E R NS AE ER R S 2
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PRARE R SL

FlE o ATy B H L F - 2% (Dualistic Model of Passion ) ~ # = i %323 (Place

=
A
~=y
W
%
&k
w‘a‘«\
%
ﬁ?
E
P
b.
G
)@
4:&3:

FRARR E R R R e

Attachment Theory ) £ %45/ #£4 (Well-being) > B L W% 5 & 7] > - H%HF
BEFRE e B S > LpE e S 2B ERLR A LB I P REL THEK
M R — TR F B BT AR A R .

H o AT - #2344 BB ~ 2 VBT R S AT S
FOESH S R EIRE W AR RO ST e TR R A & R AR
BEAE o AR URORITE 2 LRI WP E S 2 Y e R R R A
RRIBFERLAE S TAFFRCE SRR R P RYER S G ENERAAH NS
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AN

A
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ORAHE P s B e Pt B R R R 2T S A S A
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Befe o AT URIEARFL 323 5 0 BASHEG ARG AU R AT HE S
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BARM M - F A G 2 B P i 3 A MA LR It E A R RiER Y 2
ﬁ%gowwm*f@*’%ipz - W R E SR B TR BFEE SR
BEFRHL S URAHAZ BRI E ISR EN c AP AR kR BBE LY
B} FLIEFTARIE R P EREEFE FIRARFLTE- BRI
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FPHL I FLAREAE B s SR L8 NRAFT B2 H e
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